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... Lealchum®

Lealchum — A Safe and Loyal Companion for Every Mile.
— EERNEERSEE R

Lealchum is built on a simple belief:
LealchumiEF—MESRAYEEE

Pets are not cargo.-znrens
They are family.-efigxA

Born from Leal (Loyal) and Chum (Companion), Lealchum
represents the bond between pets and their parents — and the

responsibility that comes with it.

AR FRE Leal (&4s) S Chum ({AFF) 4HAK,
SIEBMSEAZBNBRIEE, DUNXGRBRHEERNEE.
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About Us | Brand and
Manufacturer Back Ground

mESHIEE =



1.1 Brand Overview 2 petA

Brand Positioning @t

Lealchum® is a mature pet travel brand focused on
dog car seats, travel beds, and mobility-focused pet
products, serving pet parents who value safety,

comfort, and design.
Lealchum®ZRHAMITBYIHITRAE, EFTRYFEEER. RITRR
BoEXEYBR, REENRE. FESRITNEIEA.

Pet Car Seat focused on reducing travel anxiety.
CETREREETERN SR AR R,

Our elevated design lets dogs see outside, which

pet parents love.
BN HRERSR, sfDEERIEI/IMIRE, XIEBYEAFFEEE.

Key Business Indicators #iwwsists

Core Category: Dog Car Seat / Pet Travel Bed | Key

Markets: United States, Europe, Japan
OmSE: YIERFER/RITIR | £ B, Bill. BR

Sales Channels: Amazon, Alibaba, B2B, Offline

retail partnerships
HERE: Wb, Albaba, B2B, UNEKTNEESE




1.2 Manufacturing Background 4liss=

Core Differentiator mizss

Unlike many pet brands relying on third-party trading companies, Lealchum is

backed by its own manufacturing facilities, enabling end-to-end control.
AETFRIME=ARE AR, LealchumiBEBEEEEN, THMETERE.

Factory Capabilities

Self-owned factory (Location: Jinhua City, Zhejiang, China) | Factory Size: 6,000 m? |

Monthly Capacity: 40,000 units | OEM/ODM Experience
BEI (M #Is%) | I @f: 6000F75K | BF=4E: 40,0004 | OEM/ODMEL:

In-house Capabilities pss

Product design & structure optimization, Sewing, foam and metal assembly, Quality

inspection at all stages
FRIRITSEENK. B, SRNeRER. 2MREEET




1.3 Strategic Partnerships s&aga etk

Key Cooperation Areas wiaesms; Partnership Value amm
Material suppliers (foam, fabric, hardware) — long- Stable supply chain, quality consistency, faster
term contracted response, lower recall risk for retailers

NEEBRMIIREMNNE. —2RE. RERNEE BIXBE

MRMENE (BtR. @Rl hs) - KGNS E

Logistics & compliance partners (US standards
alignment)

MImSEMEEkE (FFEEENE)

Selected global distributors (non-overlapping

territories)
BitekoHEE (AFESXE)
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The Market | Pet travel
Market Insight

HITHITIRER



2.1 Market Size & Growth iz Sk

U.S. and Global Pet Market Overview zgzysizEs

U.S. pet market size: $157 bn (2025) | Pet travel & safety segment estimated to be valued at USD4.2Billion in 2026 and is
expected to reach USD7.8 Billion by 2033, growing at a compound annual growth rate (CAGR) of 9.1% (2026—-2033)

EEBVIHIHE: 1570{23E5T | BYIHITRE WD THIATHIT20265G1AFIUSD42(Z, Fiit2033FAZRIUSD78(Z, FEESIEKE: 9.1% (2026-2033)

\@7 Pet Travel Accessories Worldwide Market Reports & Reauest Discountll  Inauire Refore Bu
; i i _ N [2) RequestSample [3) iFREA E - n
APPA Global Pet Expo The Pet Summit The Tails of Joy Pets Add Life WORLDWIDE ﬁ%ﬁﬁ?'!ﬂﬂf#%i*ﬁiﬁl?ﬁ% , ) B

MARKET REPORTS

é PP A Insights v Resources v About v Member Login i -

American Pet Products A

Market Size and Trends THiHAliE 5%

. The Pet Travel Accessories market is estimated to be valued at USD 4.2 billion in 2026 and is expected to reach USD 7.8 billion by 2033} growin
Total U.S. Pet Industry Expenditures ¢ £ y 2033 groving

at a compound annual growth rate (CAGR) of 9.1% from 2026 1o 2033. This significant growth reflects increasing pet ownership worldwide and

Billions of Dollars the rising demand for convenient, safe, and innovative travel solutions designed specifically for pets, catering 1o the lifestyles of modern pet

2025 $157 Projected owners who consider pets as family members.

— o BT I 20268 [BIANA2IC T, MHHEI2033 - ABI7B1Kor, 20265 220335 B A KE RS, 1%, | X~ BEMKERT 2

20 7o SBYHAE ARSI, URNER. 2 BARNEMIK TR AL MBI K, XSRS ABINET, AR I BEMINREL RN

2022 $136.8 AIE A

2021 $123.6

2020 $103.6 Current market trends indicate a strong shift towards smart and multifunctional pet travel accessories that enhance ease of transportation and|
2019 $97.1 Ipet safety.l Consumers are increasingly seeking products made from eco-friendly materials, integrating technology such as GPS tracking and

2018 $90.5 health monitoring. Additionally, the surge in pet-friendly travel policies and greater awareness around pet wellness during travel are propelling the

market forward, with premiumization driving higher demand for customized and luxury pet travel accessories globally.

LHEHHEEETR, BHERMNEAEEESDENEMRITREMS ,I ?%ﬂﬁiﬁﬁ@i'f&%ﬂ?ﬁ%i?%al‘I‘E’ﬁ%ﬂ?&ﬁ%ﬂﬁ%z‘i%mﬁﬁﬂﬂﬂﬁﬁﬁi

§, BEET GPS BERMEBEENSER, LI, BYRGHCHBENREUREITREDEMEERIRMZAED T HHER, SHtET 28K
ERFEEEYIRITRANT R




E PET TRAVEL ACCESSORIES MARKET SIZE AND SHARE ANALYSIS - GROWTH TRENDS AND FORECASTS (2025-
IGHTS
2032)

ERITERA IR S Es T —IBRERS5TA (2025-2032)

55 2 Download Free Sample &ZTHFER

Pet Travel Accessories Market Size and Trends
YR EREHIAIIESES

Global pet travel accessories market is estimated to be valued at USD 7.90 Bn in 2025 and is expected to reach USD
12.20 Bn by 2032, exhibiting a compound annual growth rate (CAGR) of 6.4% from 2025 to 2032.

SIRFEYIRITEMETHIZTRIT 2025 SF(KER 79 ZE7T . FitE 2032 FI5XT 122 Z5£T , 2025 X 2032 FESFIZKEH

6.4%,
C i HERENT PET TRAVEL ACCESSORIES MARKET SIZE AND SHARE ANALYSIS - GROWTH TRENDS AND FORECASTS (2025-
MARKET INSIGHTS 2032)
Impact Analysis of Key Factors Cé - o i (20252032
o MARK mﬁﬁ mﬁﬁ ﬁﬁﬁ_ -]xﬁ’ ﬂ_ -
Global Pet Travel Accessories Market o ( )
Increasing pet ownership __ *
E Madium E i
g Increasing investments for innovation of pet ‘ ]
care products el . . . . .
e High Pet Ownership and Growing Demand for Premium Travel Products in Canada
E High cos;' of specialized pet travel ]
accessories Medium — — Ll
E MEXEZHEHES B SRR -mBERIEK
Intervention of regulations regarding pet | —
= traveling Medium
5 — e s canada has one of the highest pet ownership rates in the world. According to the Canadian Animal Health Institute (CAHI)

in 2022, over 58.5% of Canadian households have pets, and the majority own dogs and cats. With more Canadians living
in urban areas and the increasing trend of pet-friendly hotels, airlines, and public spaces, there is a growing demand for
pet travel accessories. Pet owners in Canada, particularly in urban areas like Toronto and Vancouver, are willing to spend
on high-quality pet products, including those related to travel such as pet carriers, pet travel beds, and pet-safe car

accessories.

NEABEHF LRSHEMRFRZ—. RIBNEATIREAFAH (CAHI) 2022 FHEEE, BT 58.5% HIMNEAZEEFFIE
1), XESHEEREINNE, BEICKESHNNEXABEARTITX, DRBYRFEES, M TMAESEE, Bk
BT REIEK, MEXKEMEA, THELCLMEFFHRHIEKNER, BRBISRENEY "R, S5k
RN EEEE. BT R 2V B .



2.1 Market Size & Growth migHitE S

1. 78% of American pet owners travel with their pets each year.

2. 54% of cat and dog owners plan to travel with their pet.

COHSU mer BehaVIOr HEETH 3.58% of people would prefer to travel with their pet over a friend or family member.

4. 52% of travelers base their travel plans on accommodating pets.

5. About 75% of luxury, mid-scale, and economy hotels allow pets.

Pets are family

6.1n 2019, a total of 404,556 animals were transported by airline.

7. Nearly 64% of travelers prefer to travel with pets by car.

Market Drlver HiZIKEhE = 8. 42.9% of people look for a destination with hiking and fresh air for pet travel.
Pet humanization + road trips + safety 9. Dogs make up 58% of the pets traveling around the world.
awareness are driving premiumization of dog 10.37% of owners take shorter vacations because of their pets.

car seats 11.10% of travelers have hidden their dogs to travel.

TEMI ALY, AR TS R R R E R S S 12. 27% of dog owners go the extra mile for their pets.
it




2 2 Retaill Pain Product Issues 7= grialEt

Products look similar — weak differentiation

POi N tS Zi%ﬁﬁ?ﬂ_\:l\ FREARTE-ERUFE

Pet Car Seat material not good, Comfort complaints on long trips,
EERREE, KIRRITEELE

Insufficient height — dogs cannot see outside
BEAE-EBYTEEREIN

Hard-to-clean structures
Ba NS

Supply Chain Issues {tNz5% )RR

Unstable supply & inconsistent quality from private-label vendors
BEmEHNEHENSEERERA—

Lealchum's Solution Lealchumfi#&iR53=

Product evolution directly addresses these gaps through design innovation

and manufacturing control
B R EF RIS EERR EIAER



03

Key Advantages | Why
LLealchum Stands Out

Lealchum {I;Z



3.0 Material Advantages ##iiss

Premium Ultra-Soft High-Density, Resilient Non-Slip, Waterproof Base
Short-Haired Fabric Foam Cushioning

Gentle on your pet’s skin Retains shape & comfort, even after Prevents car seat from slipping when
-stays cozy mile after mile. countless adventures. car is in motion.



3.0 High Quality Material #tzEEtis

Automotive-Grade Safety Belt Safety Lock Catch Premium YKK Zippers

Safety harness material same as cars Gentle on your pet’s skin Trusted global brands - no snagging
- keeps your pet secure and safe. -stays cozy mile after mile. and reliable heavy duty performance.



3.1 Product-Level Advantages =RE2m i

1. Multi-scenario Usage 2. Thickened Side Bolsters
SHRER NERIE

Can use on passenger seat or back or trunk Reinforced side walls for support and impact buffering

FILRERIE, [FRESR/EEE SERACMIEHR M STIERN PR
Not just a Pet Car seat, also a comfortable bed or sofa Creates a "nest-like" secure feeling
indoor and outdoor e

EMUNBR—NER, B MEFERIRAREFINA



3. Raised Base Design
S REER T

Elevated bottom structure increases
sitting height by 15 cm

S REEEMIE N 5K AL S

Allows dogs to see out the window —
reduced anxiety & motion stress

L YIREREIE N - ISR E

3.1 Product-Level Advantages F=mE2mtE

4. Egg Shaped Cashion Base
RSERARE TR

Your pet will feel as if gently held and soothed by
your hands, creating a greater sense of comfort and
security.

With your pet feeling safe and relaxed, you can
enjoy greater peace of mind and focus on driving.

BMSREIEREANFERERE, BEE, BYBRZIERE.
FABLROUETEN,

5. Relieve the impact
R ELNE
High-density foam padding in the

backrest effectively absorbs shock from
sudden acceleration and braking.

SR ESRES AR SINENSRIET*R
RO,



3.1 Product-Level Advantages =g

6. Large capacity pockets
on both sideszxwmizmnss

Dual side pockets easily hold pet
essentials such as water bottles, treats,
and toys.

WM AR LIRS FRYRm, WkE, TR
GIER=

/. Seamless zipper
design ezt
Concealed zipper design for a

seamless look and a refined,
elegant appearance.

Beieiz\VhiE, SeSRRRMESEIINI

=E{LH

8. Adjustable strapmigszes

Made with seat belt—grade webbing for enhanced
strength and safer securement.

ZEBRARMRET T, BEERE.




3.1 Product-Level Advantages F=mE2mtE

9.Travel-Optimized Comfort sristenzn

High-Density, Resilient Foam Cushioning (support + softness)

SEEBR CHE+FK)

10.Easy-Clean System Zi& 5 &4t

Fully removable & washable covers
SuREBERINE




3.1 Product-Level Advantages F=mE2mtE

11. Multi-Point Safety Protection System
ZEREEERFRIT

(1] Headrest Harness: Adjustable headrest strap securely fastens the top of the booster
seat for enhanced stability. AiETtEET, FEEERERIREE, EREAaE.

(2) Leash Lock: Built-in safety leash clip prevents pets from jumping out during travel. B&z=
25|, PhEEMETINIREPBT.

(3) Adjustable Pet Leash: Length-adjustable safety leash keeps your pet safely secured
inside the seat. AIATKERSESW, WFEBYISEEEEERA,

(4) Thick Support Frame: Reinforced thick frame provides sturdy support and a comfortable
resting edge for your pet’s head. INEXIFER, HPRE, R ABYILEMRHEEFERSE,

(5] High Protective Sides: Raised sidewalls create a cozy, enclosed space that enhances
your pet’s sense of security. IIEiFLigt, EEEEATE, EABYRER.

(6] Seat Belt Openings: Dual side seat belt openings allow secure installation using your
vehicle’s seat belt system. XUABLZ LTI, ATREERLZESTRAAHTERE.

(7) Elevated Booster Cushion: Thick elevated cushion lifts your pet to a higher position,
allowing better visibility and interaction with the owner. IIEEE 4G, ILEYIBEESNEF,
MEBEISEAEDN.

Anti-Slip Base: Non-slip bottom keeps the booster seat firmly in place during driving. Bf5i&
[RERIRTT, BB LA TR R R R B L,




Put into the paper bag

1pc/4RLS

Vacuum
R

Tested for deformation after half a year

of vacuumed
ZHFEYRIT R

Few pack into a Carton

5-9pcs/FMia




‘Memory foam perfectly 3 Easy Steps Installation
recoverinfew days

Cutopenthe
packaging carefully

Kraftpaperpackaging e
Vacuumcompression e

DAY 2

Fullrestored
Ready forinstallation

Passthecar seat belt

through the bottom
® - loops and secure
\
@ DAY1
e Restoring after unpack
Hook totop of seat &
adjust strap length

e Attachleashtocollar/

Few days later
harness

Fully Installed




3.2 Manufacturing & Quality Advantages #hssmEefs

e

Compliance S§HlIALE
REACH - Material
OEKO-TEX® STANDARD 100 — Foam

Quality Control [RE#EHl

One factory, one standard — no quality drift
B—TJ], fi—inE->TRER

Materials traceable to batch level
MREEREROR RS

Pre-shipment QC pass rate: 99.9%
HESRIEIS18E: 99.9%




3.3 Retailer Advantages =

=%

Product Strength F=R {5

Proven SKUs (not experimental concepts)
FXFASKU (LI MRER)

Stable lead time: 15-30 days
TRESZHA: 15-30K

Flexible Cooperation &ERiEMH

MOQ flexibility for chain pilots
EMELRERNEITERE
Fast Overseas Warehouse Fulfillment

HRIESIMEECE
Packaging & manuals ready for U.S. shelves
BETRABREEE FRNE
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Products | 2024—2026

Assortment Roadmap
a0/ R



4.1 Current Core Line (2024) 20245tz 7=k

Key Feature: Raised base + thick bolsters | Target Dog Size: S—M—L
BOER: IREREHINENE | ERBYRT: NE-rhE- AR

O 1 Classic Dog Car Seat geaswymzrsimwis

Key Feature: Orthopedic foam + stability straps | Target Dog Size: M—L
ZUORR: BRIERHSEST | ERBMRY: $Rl-KE

O 2 Premium Dog Car Seat sissinssmsts




4.2 2025 Development Direction 202554575
2 " ol -

Product Innovation =5 6l#T

Modular sizes for chain-exclusive SKUs

RRUR T HIESEEESKU

Premium Travel Bed Simik{TR
Key Feature: Orthopedic foam + stability straps | Target Dog Size:
M-L

ROSR: BRIEKRHSEST | EREYMIRT: SE-KE




4.2 2026 Development Direction 20265 5EAH

Product Innovation =R e#t

Material Development ##lFF &

Sustainable fabric options
IESESdrE] S rin
Colorways aligned with U.S. retail trends

HAEETERENRESE
Retailer Exclusivity EE&EREENG

Exclusive model / exclusive color /Exclusive package/ exclusive
bundle options

RS/ RO/ TR R TREREN




Overall Rating for one model on Amazon:

Customer reviews
F A h A 4.8 outof5

1,980 global ratings

ssor (I ) ¢c

4 star . 8%
3star | 2%
2 star 1%

1 star 1%




Consumer feedback

She

frdede e Love itll!
Reviewed in the United States on November 13, 2025
Color: Purple | Size: Medium | Verified Purchase

Ha NS

Fefefefe e AKing's throne
Reviewed in the United States on December 12, 2025
Color: Black = Size: Medium = Verified Purchase

I'm really impressed with the quality of this dog
car seat. The cushion has excellent support, and
the fabric is very soft — so your pup will be
comfy on every ride. It's easy to clean and
wash, which makes everyday use much more
convenient. The hook and belts feel very sturdy,
and the additional hook for the car's seat belt
adds extra safety and peace of mind. & &}
This dog car seat is a great investment for your
loving friend. I highly recommend it!

| absolutely love this car booster seat and so do my dogs! Two Boston Terriers (about 20 lbs each) fit
comfortably with plenty of room to stretch out. The seat feels incredibly well-made and high-quality, it
looks classy and much more expensive than it actually is.

The two built-in tethers are perfect for keeping my pups safe and secure while still giving them enough
freedom to look out the window and enjoy the ride. The padding is soft and cozy, and they settle right in
every time we go for a drive.

Overall, this booster seat has exceeded my expectations in every way. If you're looking for something that
combines safety, comfort, and style, this is the one! I've included photos for reference...two happy Boston

Terriers give it two paws up!

4 people found this helpful

Pet supplies for AU market (5)

Yo Dog approved, comfy and premium car seat

Reviewed in the United States on February 16, 2026 i
Color: Black/Grey = Size: Medium  Verified Purchase ‘ﬂﬁ

L. . . . I have a couple of thoughts on the advantages of this car seat. Firstly it’ s wonderful to
This is a well made dog car seat, purchased for a 8 hour round trip. It secures tight in the car seat. The know once you have clipped Rocky in to the seat, he cannot wander around the car. It s
straps adjust the right length. And it's easy to remove. | keep it in the car all the time just in case or for trips great peace of mind and helps to avoid the distraction whilst driving.
to dog park. My dog weighs 17 lbs. She was able to sleep in it and see out the window. Worth the price

. Cici: want to know more real feedback to tell

compared to other cheap items. customer, how it really can help pet parents. and...

B

Also, it must be very comfortable because once he is in the seat he hardly moves at all.
Rocky goes to sleep within minutes of starting to drive. He is very very calm on the car
and | believe it' s because he is very comfartable. It does allow him to look out the
window now as he has grown enough, but he is so comfaortable he just sleeps lal...




Multiple brands for sale on Amazon’s US/UK/EU/JP
sites, annual sales(USD) as follow:

60
50
40
30
20

10

2022 2023 2024 2025
® Annual Sales USD (Million)




Petco and Petsmart retailer price

PETSMART

ANYTHING for PETS

Unfold cover and place it i the
soat, with the pockets
Positionad toward the front seats.

2

Securely fastan stroy
frontand back saat he
the driver's side, Rapy
Possongor'

3

Tuck stay-put tabs located
‘Undarneath covar batw

ack seat's cushions.

/e

\ A

o g

ooy
o10.9

Tuck stay-put tabs located
undernasth cover batween the
back seat’s cushions.

10ji03 30d 4ok Bu
13998 089 4ok 830

(Mwa £p1 X7 W0 9G1) M NI 8 X TNI 6'1L9

KoNg

CARSEAT COvER & restroiron
==y,

-
HEATHER

GO TOGETHER BOOSTER SEAT

" O SHEF = ~ \ N ANDER
SEHERERN { SO TIERPA} 3 . \ WALF WRAMMOCK

i

—— ¥ TOP-PAW
; 2

o = % e CONVERTIBLE
2 e ; HICLE BOOSTER SEAT
1P PAW ! ot s e

| COMFORT |
VEHICLE BOOSTER SEAT ¢

WAtk paddid salls B base Far cammfurt




Suggest Retailer Price :
M size:USD89.99
L size: USD119.99
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Support | Ensuring the Best

Customer Experience
RIERIE T



5.1 Retail & Buyer Support ses5xxxis

Dedicated Account Management S L IRETE
Dedicated B2B account manager

£EB2BEAIH

Retail Operations Support E&IzE 745

Planogram & shelf suggestion support

PRSI S B8R ST

Sales training deck for store staff

[EREEEIR

Marketing Collaboration E$&tiME

Co-branded launch materials

BX S k%A 1h




5.2 After-Sales & Consumer Experience £E55iasmEH%

Documentation Support 3 {437 %F Warranty & Service {RM&5IRSS Feedback Loop IS{EHR
Clear instruction manuals (EN) 1-Year Warranty — Free Replacement Review monitoring & feedback loop

BHTHIEFRIRAESH (X for Quality Issues into product iteration

1 R — RERRRELRHT IR S ISR IRER




5.3 Long-Term Partnership Vision k#paeEs

—— J | Strategic Collaboration &&#&&1E

Data-driven SKU optimization
FIEIXBNAISKUHLAL

Joint forecasting & replenishment
BRE TN 54T

Product Evolution =521t

Continuous product upgrades based on real user feedback
ETFELAPRIGRIRSmAR

Partnership Positioning &1eEfz

Lealchum positions as a category partner, not just a short-term

vendor
LealchumEIImMESIEHE, MAERGHHNE







Brand Strength mgsch

Integrated Capabilities &880

Lealchum combines brand credibility with real manufacturing strength
LealchumiGRhEEE SELHIELNRES

01

Value Proposition g3k

For U.S. pet retail chains seeking a reliable, differentiated, and scalable dog car seat partner
NSKAER., ERNETT BRI FESERSIEH KRR BT EEME

Lealchum offers a proven solution—not just a product
LealchumiZ2HtAEAfRR SR, MAHUNE~R




Next Step N—251T 4

Implementation Roadmap SChEISZRE

Pilot SKU selection — test sell-through — national rollout
IHRSKUEE - EE -2 E#E

Collaboration Process &2

Joint planning for successful market entry and growth
BRE KPR N SIE KRR



THE END

Thank You
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